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Copyright Royalty Board
Library of Congress
U.S. Copyright Office
101 Independence Ave., S.E.
Washington, DC 20559-6000

Re: Docket No. 2005-1 CRB DTRA

Dear Judges Sledge, Roberts, and Wisniewski:

Attached please find a table of contents for the Reply of the Digital Media Association
and Its Member Companies to SoundExchange's Proposed Findings of Fact and Conclusions of
Law, which was filed on Friday. We inadvertently omitted the table of contents, and submit it
now for your convenience.

Respectfully submitted,

Ke eth L. Steinthal

cc: All Counsel
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